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New Food Industrys’ Product in 2019
The New Product
	2019 was such an instrumental year that played critical roles on various industries, including the food industry. In this regard, the year influenced the indulgence, taste, and had an impact on an extension of the ordinary brands without the inclusion of plants or hybrid-based substitutes. A crunchy biscuit that contained Nutella filling and didn’t have hybrid or plants was such an integral innovation in France that made staggering sales in a week after it was launched. The new product came up targeting the food industry restaurant as well as the supermarkets, where the innovators plan to augment their sales. The new development targets not only the students that have busy schedules but also those working in the offices and hardly have time off their duties. The new product was hastily introduced in the Italian market. The Ferrero Balvano plant commenced the production. Whilst, Nutella seems a new product in the market, the name is familiar to multiple consumers. Nonetheless, the Ferrero corporation came up with fresh innovations that entails the application of new sustainable and certified palm oil, which remains apart from what is known as conventional palm oil in their process. In the past, Nutella has raised concerns due to the use of palm oil. Moreover, the new product was jam-packed with iconic chocolate hazelnut, making it stand out. However, the Euromonitor Barilla, which qualifies as the biggest producer of pasta in the world poses as a competitor in the Italian sweet biscuit market. Nutella deals with sweetness that children love (Al-Tamimi, Shaalan, & Fathy, 2019). Parents have to meet the needs of their kids. In this regard, the new product by Ferrero faces a competition from a bigger company like Euromonitor that would not love to see its’ market share taken. As such, the product may live long and be copied by others but would never dominate the market. 
SIMPLE SWOT Analysis
	Strengths                                                                                          Weaknesses
No other company has yet introduced the same product.                    There is competition from 
Ferrero Balvano has large economies of scales due to their              the big pasta firm in France.
[bookmark: _GoBack]operations.                                                                                             Innovations are replaced 
                                                                                                               daily in the industry.
Opportunities                                                                                                 Threats
The company has the chance of expanding further before                    Market Competitions.                
other products face them out.                                                                 Uncertain new products in 
The company has a chance of hiring the best due to cash flow              the industry.
emanating from the new product.
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